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Microsoft Dyna U QP--E'x_’tgw{jtsinn for Sales Order Processingy

Create Flexible Pricing Structures to Meet
Complex Needs.

Azox Multi-Level Pricing is a powerful pricing solution for Microsoft Dy-
namics™ GP that enhances Sales Order Processing (SOP) by providing
multiple price levels for individual customers based on an inventory classi-
fication. Price levels can be set by customer, product type or specific vendor
programs.

Benefits

“As a large distributor, we handle dif-
ferent price levels for customers who
participate in our vendors’ Partner
Programs. Since each pricing struc-
ture is different, Azox Multi-Level
Pricing allowed us to support these
programs easily within the frame-
work of our existing Dynamics™
GP pricing.”

Main Features

¢ Allows multiple price levels per customer, based upon Item Class or ltem

Category definition. “We price our commodity products on

a very simple price schedule, while
our custom products use a more
complex one. The Azox MLP en-
hancement gave us a way to support
a pricing schedule based on each
type of product.”

e Provides additional price levels to facilitate distributor pricing in addition
to wholesale, retail or list price.

e Markups and Markdowns easily support multiple price calculations from a
single schedule.

¢ Promotion periods provide custom pricing with expiration dates.

“This solution allowed us to simplify
our pricing structure. Our multiple
price levels required us to maintain
hundreds of different price sched-
ules. With the ability to markup or
markdown the price automatically,
we have greatly re-

o Offer Negotiated Price with a unique customer and item within a spe-
cific date span.

Dynamics' GP identifies the setup in MLP and calculates
the negotiated price for a customer automatically.

ml:ustomer Price Levels Item Maintenance Ml=] E3 duced the Comp|eXity Of

Bile Edt Todls Help sa Fabrikam, Inc. 4/12/2007 | QU price schedules.”
K save | ] Redsply | 0 el | Deleedl

Customer 1D AAROMFITOOO

Customer Mame Aaron Fitz Electrical |

Custorner Price Level | RETAIL |

e Mu I |Q| Price Level |Q| Cost |Negotiated Price MHegotiated Margin | Last Sale Price | Last Sale Margin R

Currency D |Q|U of M |Q| Start Quantity |End Quantity |Neg. Start Date Meg. End Date |Last Sale Start Date |Last Sale End Date | ¥

1-A32614 L1a $16.000.00 $18.102.00 11.61% $0.00 0.00% =

$0.00 $0.00 0.00% $0.00 0.00%
Microsoft ; : TG ics™
15V/Software Solutions Microsoft 2007 Microsoft Dynamics™ T RNNNT Y

GOLD CERTIFIED
Partner

Microsoft Business Solutions &

DynamicsGP  President’s Club Member

Distrilurtor



Multi-Level Pricing — Microsoft Dynamics™ GP Extension for Sales Order Processing

Why Multi-Level Pricing ?

The Multi-Level Pricing tool provides the pricing flexibility busi-
nesses often require, beyond a single price level. This is the case
for a wholesaler or a retailer dealing with multiple vendors or multi-
ple lines. Also, if the business model includes Partner Programs or if
it sells custom products that require a complex price structure.

Additional Features

o It works with both Business Essen-
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dow when updating a Customer Maintenance Card in GP.
e When a customer places an order,
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